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The business communication 
professional writing minor 
arms students with the skills 
and knowledge needed to be-
come successful after gradua-
tion. Requiring three pre-
requisite courses and three 
capstone courses, the selection 
process is competitive and 
offers a small group of stu-
dentõs invaluable experiences. 
It is arguably the most useful 
minor offered at UCSB. Hereõs 
why: 
 
1. Learn how to use cutting 
edge software: Business com-
munication minors learn how 
to use a number of design soft-
ware programs including adobe 
InDesign, Photoshop and 
Dreamweaver. Knowing these 
programs gives minor students 
cutting edge skills setting them 
apart from the average college 
graduate. 
 
 

2. Have resume and cover 
letters edited by a profes-
sional: The smallest format-
ting error or one wrong word 
can prevent you from being 
hired. Editing and advice from 
Dr. Kryder helps her students 
produce the perfect resume 
and cover letters. 
 
3. Get that small classroom 
atmosphere our campus 
lacks: Walking into a 650 per-
son lecture hall is intimidating 
and prohibits students from 
getting to know professors. 
Getting to know Dr. Kryder is 
helpful whether you need a 
letter of recommendation, are 
looking to network, or would 
like your own personal aca-
demic mentor. 
 
4. Produce marketing mate-
rials used by local non-
profits: Service learning allows 
minor students to produce 
marketing materials that are 
used in the real world. 
 
5. Learn how to write for any 
professional work environ-
ment: Minor students become 
skilled in writing a wide variety 
of publications. From business 
emails to press releases, biz-
comm students are ready to 
impress their future employers. 
 
 
 

6. Create an online portfolio 
to show your future boss: As 
an assignment, minor students 
publish a portfolio of their best 
work on the web. This allows 
potential employers to see 
more that a one-page resume. 
 
7. Be mentored by a distin-
guished professor: Dr. Kry-
der meets with each one of her 
students to help them set short 
and long term career goals. Her 
extensive knowledge of the 
business world is a resource 
worth tapping. 
 
8. Get that resume building 
internship: Dr. Kryder uses 
her connections to find each 
student as internship during 
spring quarter. 
 
9. Be a part of a selective 
group: The selected group of 
twenty is exposed to numerous 
resources that average students 
are completely unaware of. 
 
10. Win $! At the end of the 
year student projects are sub-
mitted into an annual contest 
and rewarded with cash prizes 
of up to $750! 
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As job applicants, students are 
partaking in their own market-
ing campaigns; they are pro-
moting themselves to future 
employers.  An essential tool 
for any graduate is to learn the 
tricks of the marketing trade: 
branding you!  
 
There are a few steps in achiev-
ing personal brand success: 

¶ Creating your brand 

¶ Marketing your brand 
Branding your future 
 
Create Your Brand 
As you step away from the 
UCSB campus and into the 
career world, marketing is the 
most important strategy to 
incorporate into your life.  To 
be successful, you must create 
a personal brand, just as big 
companies constantly doñi.e. 
the Nike swoosh, Targetõs red 
bulls-eye.   
 
Branding yourself incorporates 
understanding your strengths 
and weaknesses, finding your 
true passions, and utilizing 
your personal powers.  In gen-
eral, we are aware of our flaws 
and unaware of our personal 
strengths.  For the most suc-

cessful brand, we must adver-
tise our best qualities. 
The first step in uncovering 
what you excel in is through 
feedback analysis. Feedback 
analysis is an age-old concept 
of making an important deci-
sion, predicting the effects of 
your decision, and then coming 
back to your prediction 
months later.  If your predic-
tion and decision were a suc-
cess, you have found one of 
your strengths. From feedback 
analysis you find what tasks 
you excel in and areas where 
you cannot perform, as 
well.  Knowing our strengths 
allows us to market our brand 
to companies in which we will 
succeed.      
 

  
Participate in one of many 
national conferences based on 
the ôbranding yourselfõ con-
cept. 
                             
Market Your Brand 
Once you have established 
your strengths and passions, 
you must use your personal 
power to promote your 
brand.  Visibility is the key to 
successful marketing.  Put 
yourself out in the public eye, 
mainly in your potential em-
ployerõs sight.   
                                
You can effectively make your-
self visible in the following 
ways:  
1. Attend career fairs 
2. Participate in community 
events 

3. Join a professional associa-
tion  
 
Research the organizations 
your possible employers sup-
port and then volunteer for 
those organizations.  Demon-
strate your strengths to em-
ployers instead of telling them 
on paper.    
 
Branding Your Future 
After leaving UCSB, there are a 
few things you should strive to 
be:  
1. A great teammate/colleague 
2. An expert at what youõre 
passionate about 
3. A leader and imaginer 
4. A businessperson with es-
tablished goals 
 
Remember, marketing cam-
paigns are always evolving, as 
will be your personal one. Your 
brand is in your hands, so do 
not limit yourself to your cur-
rent strengths.  Instead, set 
goals for the next few years 
and write a personal mission 
statement.  If you describe 
your future in writing it will be 
easier to fulfill your goals.  
 
As a graduate from the Univer-
sity of California, Santa Bar-
bara your opportunities are 
endless!  Be confident in your 
ability to succeed, establish 
your personal brand, and mar-
ket it.  
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